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sale of cattle or beef is a sales commis-
sion, handling fee, or other service fee;
or (b) the person (1) acquired ownership
of cattle to facilitate the transfer of
ownership of such cattle from the sell-
er to a third party, (2) resold such cat-
tle no later than ten (10) days from the
date on which the person acquired own-
ership, and (3) certified, as required by
regulations prescribed by the Board
and approved by the Secretary, that
the requirements of this provision have
been satisfied.

§ 1260.117 Importer.

Importer means any person who im-
ports cattle, beef, or beef products from
outside the United States.

§ 1260.118 Cattle.

Cattle means live domesticated bo-
vine animals regardless of age.

§ 1260.119 Beef.

Beef means flesh of cattle.

§ 1260.120 Beef products.

Beef products means edible products
produced in whole or in part from beef,
exclusive of milk and products made
therefrom.

§ 1260.121 Imported beef or beef prod-
ucts.

Imported beef or beef products means
products which are imported into the
United States which the Secretary de-
termines contain a substantial amount
of beef including those products which
have been assigned one or more of the
following numbers in the Tariff Sched-
ule of the United States: 106.1020,
106.1040, 106.1060, 106.1080, 107.2000,
107.2520, 107.4000, 107.4500, 107.4820,
107.4840, 107.5220, 107.5240, 107.5500,
107.6100, 107.6200, 107.6300.

§ 1260.122 Promotion.

Promotion means any action, includ-
ing paid advertising, to advance the
image and desirability of beef and beef
products with the express intent of im-
proving the competitive position and
stimulating sales of beef and beef prod-
ucts in the marketplace.

§ 1260.123 Research.

Research means studies relative to
the effectiveness of market develop-
ment and promotion efforts, studies re-
lating to the nutritional value of beef
and beef products, other related food
science research, and new product de-
velopment.

§ 1260.124 Consumer information.

Consumer information means nutri-
tional data and other information that
will assist consumers and other persons
in making evaluations and decisions
regarding the purchasing, preparing,
and use of beef and beef products.

§ 1260.125 Industry information.

Industry information means informa-
tion and programs that will lead to the
development of new markets, mar-
keting strategies, increased efficiency,
and activities to enhance the image of
the cattle industry.

§ 1260.126 Plans and projects.

Plans and projects means promotion,
research, consumer information and in-
dustry information plans, studies or
projects conducted pursuant to this
subpart.

§ 1260.127 Marketing.

Marketing means the sale or other
disposition in commerce of cattle, beef
or beef products.

§ 1260.128 Act.

Act means the Beef Promotion and
Research Act of 1985, Title XVI, Sub-
title A of the Food Security Act of
1985, Pub. L. 99–198 and any amend-
ments thereto.

§ 1260.129 Customs Service.

Customs Service means the United
States Customs Service of the United
States Department of the Treasury.

§ 1260.130 Part and subpart.

Part means the Beef Promotion and
Research Order and all rules and regu-
lations issued pursuant to the Act and
the order, and the order itself shall be
a ‘‘subpart’’ of such Part.

VerDate 11<MAY>2000 00:30 Feb 10, 2001 Jkt 194019 PO 00000 Frm 00243 Fmt 8010 Sfmt 8010 Y:\SGML\194019T.XXX pfrm01 PsN: 194019T


